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Angrytails, a Kolkata-based pet product company, aimed to scale
its sales through focused advertising efforts. Initially, monthly
sales ranged between 50,000 and 1.5 lakhs, but over time, with
consistent efforts and repeat customer engagement, we grew
sales to 3 to X4.5 lakhs per month. Over a 2-year period, we
achieved a ROAS of 4.43, with repeat customers playing a
significant role in sustaining growth.

Location: Kolkata, India
Business Type: Pet Products
Duration: 2 Years

Performance Overview:

- Total Budget Spent: 10,000 per month

- Monthly Revenue: I3 to 4.5 lakhs (last 6 months)
- Total Conversion Value: I35+ [akhs

- ROAS: 4.43
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Massari, a clothing brand from Punjab, used targeted digital

advertising to boost sales and brand awareness. Over 9 months,

we achieved a ROAS of 3.12 with a 20,000 monthly ad spend,
leading to consistent growth and increased visibility.

Location: Kolkata, India
Business Type: Clothing Brand
Duration: 9 Months

Performance Overview:

- Total Budget Spent: X1,80,000 (over 9 months)
- Monthly Revenue: 60,000 to X1,00,000

- Total Conversion Value: 35,400,000 to X9,00,000
- ROAS: 3.12
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Silver Screen Productions, a leading video production company in
New Delhi, sought to scale lead generation through targeted
Facebook Ads. Over a 6-month period, we achieved a 15X ROAS,
driving a total conversion value of 15 lakhs.

Location: New Delhi, India
Business Type: Video Production Company
Duration: 6 Months

Performance Overview:

- Total Budget Spent: 100,000

- Results: Generated 2.5 - Y3 lakhs in business per month
- Number of Messages Received: 9,835

- Cost Per Message: X9.89
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Organic Anand, a Mandsaur-based organic product company,
utilized targeted digital ads to boost sales and visibility. Over 7
months, with a monthly ad spend of 5,000, we achieved a ROAS
of 3.31, driving consistent growth.

Location: Mandsaur, Madhya Pradesh
Business Type: Organic Products (eCommerce)
Duration: 7 Months

Performance Overview:

- Total Budget Spent: 35,000 (over 7 months)

- Monthly Revenue: 15,000 to 20,000

- Total Conversion Value: 31,05,000 to X1,40,000
- ROAS: 3.3]
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Boyanika, a Bhubaneswar-based clothing brand, used targeted

digital advertising to expand its market reach and drive sales.

Over a period of 13 month, with a monthly ad spend of 15,000,

we achieved a ROAS of 2.99, helping the brand steadily grow.

Location: Bhubaneswar, Odisha
Business Type: Clothing Brand
Duration: 13 Months

Performance Overview:

- Total Budget Spent: X1,95,000 (over 13 months)
- Monthly Revenue: 30,000 to 45,000
- Total Conversion Value: 33,90,000 to 35,85,000
- ROAS: 2.99
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Travelsopedia, a Delhi-based travel company, utilized targeted ads
to drive growth. Over 12 months, with a total ad spend of
<1,50,000, the business generated X7 to R10.5 lakhs per month,
receiving 7,455 messages at a cost of X8.81 per message.

Location: Okhla, Delhi
Business Type: Travel Service Provider
Duration: 12 Months

Performance Overview:

- Total Budget Spent: X1,50,000 (over 12 months)
- Results: CGenerated X7 to X10.5 lakhs

- Number of Messages Received: 7,455

- Cost Per Message: 38.81
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Stuffycare, the first company where | embarked on my
professional journey, holds a special place in my heart. Based in
Hyderabad, this pet product business gave me the opportunity to
learn and contribute significantly. Over 14 months, with a budget
of X1,40,000, we grew the business to generate monthly revenues
of X3 to 4.5 lakhs, achieving a total conversion value of 30 to
I52.5 lakhs. Fulfilling over 200 orders each month, my time at
Stuffycare not only sharpened my skills but also deepened my
passion for the pet industry, making it a foundational experience
In My career.

Location: Hyderabad, Telangana
Business Type: Pet Food
Duration: 14 Months

Performance Overview:

- Total Budget Spent: X1,40,000 (over 14 months)
- Monthly Revenue: 300,000 to 450,000

- Total Conversion Value: Y30 to X52.5 lakhs

- Total Order: 200+ Per Month
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FEEL FREE TO REACH US

@branx_in
www.branx.in
www.branxhqg.com



